The Compassionate Tax?

By Roland Peterson, Chairman of Governmental Affairs
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CAMPAIGN SEASON is
now in full swing. Candi-
dacies have been declared.
Endorsements have been
lined up. Candidates and
their supporters are go-
ing, or will soon go, door-
to-door to solicit our votes
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AFFAIRS
COMMITTEE
REPORT

for Council, School Board,
other offices,and yes, even
President. Toadegree that
exceeds most previous
elections, I believe this

City’s election will be

about taxes.

It is no secret that the City of Berkeley and the
Berkeley Unified School District have significant bud-
get deficits. It is also no secret that those deficits are
expected to grow in the next few years. The point of
this column is not to confirm or refute any calculation
of these projections, but to comment on how they will
be addressed.

When the deficits first started appearing, the phrase
I heard many times about addressing these deficits was
“share the pain.” If everyone accepted a “small” reduc-
tion in services combined with a “small” increase in
taxes, then the City would get over the deficit problem.
But that strategy failed. With the last set of tax in-
creases sent to the voters, every one of them failed
except for the animal shelter. (As an aside, I have now
learned with crystal clarity that it is political suicide to
campaign against puppies and kittens. They always
win.) To be sure, the two-thirds requirement to pass
tax measures was instrumental in stopping these new
taxes, but in the past, Berkeley voters approved new
taxes with greater majorities than that. Berkeley is in
new territory.

When I read the Berkeley ballot measures, I took
careful note of who supported and who opposed which
tax increases. It is now the norm that Council candi-
dates support some new taxes and oppose others. It is
rare to find candidates who support all proposed tax
increases. Such pure supporters of major taxation still
do exist, but in this election cycle, they are now in the
distinct minority. In fact, there are some candidates
who oppose almost every tax increase. Does this bode
well for fiscal sanity in our city? It certainly suggests
that the Council is coming, or will come, to the realiza-
tion that it can’t tax its way to a balanced budget.

The Chamber of Commerce will take its own
positions on the Berkeley ballot measures, and 1 en-
courage you to consider them closely. There are several
that will affect your wallet whether you live in Berkeley
or not. And if you are also a Berkeley resident, this is
the year to pay particularly close attention to the
Council races. These races are all about the budget.
When I hear people talk about Berkeley and its many
social programs, the word that comes up most often is
compassionate. Berkeley voters are compassionate to-
ward those with special needs. This City is now
coming face-to-face with the question of just how much
can Berkeley residents and businesses pay in taxes and
still have economic vitality and a quality of life. This is
the new question of just what is compassionate in a
new arena—the tax rate. m
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Survivors of the Fittest

Carolyn Henry-Golphin, Chairman of the Board

IN THE MIDST of war and
terrorists threats, budget cuts
and layoffs we have to keep
our business minds and pro-
fessional behaviors focused
on our daily concepts and ide-

als. What a time to reflect on

the pioneers, the optimist, the

die-hards, the long standing,
the ones who have held out, held on and are still
around. I'm talking about the ever-present businesses
that received their well deserved 25-year recognition at
our Annual Dinner in August. Their success gives us
motivation and zeal to press on to the mark. I'm sure I
can speak for the city and the entire Chamber member-
ship, “we salute you.”

As we weave through our business community and
connect with our peers, there are those survivors who just
stand out from the rest for one reason or another. It’s
always good to watch a colleague get close to the end of
their term and to see how they exhale, and then take
another breath for their next endeavor. To my predeces-
sor, John DeClercq, I pay tribute to your Chairman lead-
ership of our Chamber Board for the past two years.

Now as we move on, yours truly has acknowledged
the duties of the Chair and I ‘m ready to go! There are so
many directions ahead with green lights and certainly
some red lights too. However, our very capable and well-
seasoned Board of Directors, many who have survived
over the years, is well versed with the ballot measures that
are being proposed. They are able, ready and prepared to
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confront the issues and support the business community
during this season of campaigns and elections. It is sug-
gested that you take the time to read and try to get your
questions answered. Our Government Affairs Chairman,
Roland Peterson will lead us through our process as we try
to determine our positions. Whatever the outcome, it is
very important that we all exercise our duty to vote on
November 2, 2004.

But something keeps bringing me back to the vic-
tors and leaders of our community that have elevated
their positions and relocated to warmer climates (aloha).
Vice Chancellor Horace Mitchell of UC Berkeley and
Larry Bush, YMCA Executive Director, just to name a
few, are examples of “survivors of the fittest”. The
accolades and expressions of gratitude from their staff
and colleagues spoke volumes of their hard work and
dedication to our community.

All of us have victories to tell and it really does help
when you share them. It makes me think about our recent
Summer Olympics in Athens, Greece and how the United
States really “brought home the gold”. And even in our
own city of Berkeley! Thank you Natalie Coughlin for
representing us. A young survivor of the fittest!

My sincerest appreciation to my business commu-
nity, family and personal friends for your wonderful
expressions of support that you gave to me at the Chamber’s
installation of officers. My church family, St. Paul AME
Berkeley, words cannot express my love for you. And to
Restaurants Unlimited, Inc. and Skates on the Bay, your
unwavering encouragement will always be recognized.

Here’s to all of the Survivors in Berkeley! m

CHAMBER RECOMMENDATIONS ON LOCAL, REGIONAL AND STATE BALLOT

MEASURES AND PROPOSITIONS.
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Sunday, November 71H, 2004
DOUBLETREE HOTEL BERKELEY MARINA

Guest Host: Narsai David * 2:00 P.M. - 5:00 P.M. * $40

Mark your calendars now
foran afternoon of sampling
the best in culinary dishes
and wonderful wines!

Corporate Sponsor
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2004-2005 Officers
Carolyn Henry-Golphin, Chairman of the Board,
Skates on the Bay
John DeClercq, Immediate Past Chairman,
TransAction Companies, Ltd
Kip Siegel, Treasurer,
Jim Doten’s Honda

Vice Chairmen
Dennis Cohen, Parker Associates
Reid Edwards, Lawrence Berkeley
National Laboratory
Tom Guarino, Pacific Gas & Electric Co.
Rod Howard, Synectic Technologies
Miriam Ng, Korman & Ng
Roland Peterson, Telegraph Business Imp Dist

Board of Directors
Deborah Badhia, Downtown Berkeley Assn*
Clelia Baur, Bayer Corporation
Lisa Bullwinkel, Solano Avenue Assn*
Winston Burton, BOSS
Greg Chan, East Bay Municipal Utility District
Shirley Fogarino, Vista College
Ethel Gomez, Avenue Used Cars
Barbara Hillman, Berkeley Con/Vis Bureau
Patrick C. Kennedy, Panoramic Interests
Barbara Leslie, SBC
Doreen Moreno, University of California
John Norheim, Norheim & Yost
Deborah Pitts, Alta Bates Summit Medical Ctr
George Rogers, Doubletree Hotel
Denise Woo, Wells Fargo Bank

*Ex Officio Director

Chamber of Commerce Staff
Rachel A. Rupert, Chief Executive Officer
Phyllis Montez, Database Manager
Richard Hom, Membership Consultant
Linda Jackson, Clerical Assistant
Roy Barnes, Website Consultant

Photography
Dana Davis

Graphic Design
Jojo Soriano, SEEDesign & Illustration

Chairman Circle Sponsors

Platinum
Bayer Corporation
Berkeley Lab
UC Berkeley

Gold
Synectic Technologies

Silver

Pacific Gas & Electric
SBC External Affairs

Berkeley Business Advocate
Berkeley Business Advocate (USPS 051-180) is
published quarterly by The Berkeley Chamber of
Commerce, 1834 University Avenue, Berkeley,
California 94703. Telephone (510) 549-7000.
Member subscription $40 per year. Periodical postage
paid at Berkeley, California 94704. POSTMASTER:
Send address changes to Berkeley Business Advocate,
c/o The Berkeley Chamber of Commerce, 1834
University Avenue, Berkeley, CA 94703.

Statement of Editorial Policy
It is the policy of Berkeley Business Advocate to
present in afair and objective manner information of
interest to the business community in general, and to
the membership of the Berkeley Chamber of
Commerce specifically. Editorial opinions published
are signed and reflect the opinions of the author and
are not necessarily those of the Board of Directors or
the members of the Berkeley Chamber of Commerce.
Those of differing opinions are encouraged to offer
those opinions in a Letter to the Editor. Letters must
be signed to be considered for publication. Names

A Dose of Reality

“REALITY SHOWS” —
now you have to wonder
just how dull your life
really is to have to sit in
front of a TV and watch
someone else bomb out
in a job interview, sur-

vive the Amazon, face a

fear factor, marry off dear

old dad, race tonowhere,
By Rachel A. Rupert, CEO be entertained by the
Amish in the City, et
cetera ad nauseam. Who knew when Jim Carey stared
in the “The Truman Show,” directors would look at
one another and say, “cha ching, cha ching.” “Find a
need, and fill it,” was Henry J. Kaiser’s mantra, but I
dare say he was relating to the true essence of reality
— the kind made up of everyday men and women who
fill a need, which makes the old economy tick.

At this year’s annual dinner, the Chamber paid
homage to those members that have been steadfast
members for 25+ years. Now that’s real folks! That’s
what survival is all about. They have been a part of
Berkeley’s economic base for a VERY long time and for
that we all owe them a round of applause, which
should resonate throughout the City of Berkeley.

Unlike your reality shows, these busi-
nesses are real. And, I bet each one has a story
to tell about the good times, bad times and
almost didn’t make it times. But, you know
what, they are still here and in a couple of
years (Oh please let it be MUCH shorter), the
reality shows will be but a faded memory.
Whew! What a relief.

Thank you to our steadfast 25+ year mem-
bers. And, to all our members, I say thank you
for being a part of the Berkeley Chamber of
Commerce. Your support has allowed us to
maintain that vital link between the business
community and city hall. Additionally, we
were able to launch a successful leadership
program, which has produced its first gradu-
ating class, and I'm pleased to announce the
second class is currently walking the pathway
prepped by their predecessors. If you want to
attend the 2005-'06 class, better start plan-
ning now, because the list is already growing.

“Reality Shows” — 1 don’t need no stinkin
reality shows. Every morning I get up is a new
day to make my own dreams come true and
create my own reality. Now that’s got to be
better than TV - a slice of life always is. B

Crab Feed

SAVE THE DATE

ALLYOU CAN EAT CRAB
THURSDAY, JANUARY 27,2005

Leadership Berkeley ¢ Class of 2003 — 04

Congratulations to the Leadership Class newly graduates: Carol Hirsch-Butler, David Manson, Winston Burton, Donna LaSala, Cisco DeVries,
Brandon Heafy, Diane Rames, Dialy Paulino, Donald Medley, Sarah Kayler, Susan Lewis, Doris Pierce, Nikki Miller, Sharon Girard, Mark
Chernis, Rebekah Hilger, Helen Marcus and Doreen Moreno. (Far right) Jack Papazian, Program Director, Carole Rinaldi, Class Coordinator
and Council Member Maio (seated) celebrate with class.

may be withheld at the request of the writer.
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The East Bay Smart Lights Program —
A Great Way to Lower Energy Costs!

Jesse Tieger, East Bay Smart Lights

Inefficient lighting can cost your business $100’s, even
$1,000’s per year. East Bay Smart Lights helps small
businesses replace outdated or inappropriate lights with
energy-efficient alternatives, which can reduce electricity
costs by as much as 20%—40% and improve lighting quality.

The Program & How It Works

Smart Lights is an energy-efficiency lighting program for
small businesses. The program is funded by California
utility ratepayers, under the auspices of the California
Public Utilities Commission. It is administered by a non-

profit organization, Community Energy Services.

EXCELLENTFINANCIAL INCENTIVES - Smart Lights
typically covers 50-60% (up to 85%) of total lighting
upgrade project costs. Most businesses recover installa-

tion within one year.

Step | — Free, no obligation lighting assessment. A Smart
Lights lighting specialist inventories all existing lighting
and discusses specific lighting needs with the business

owner/manager.

Step 2 — Customer report Customer receives report with
customized recommendations, total project costs, rebate
amount, projected annual savings and estimated return on

investment.

Step 3 — Free start-to-finish management of qualified
contractor (for businesses that proceed with installation).

Contact Jesse Tieger at (510) 981-8955 x224 or
jesse@ebenergy.org, or visit us at www.smartlights.org.
Services and incentives provided on a first-come, first-

served basis and only while funding lasts. B
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We Survived! 2004 Annual Dinner!

THANK YOU WELLS FARGO for sponsoring this year’s Annual Dinner and

WELLS FARGO MORTGAGE for your generous donation to the Chamber’s

scholarship fund! THANK YOU to all that donated the silent auction items!
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Elizabeth Jewel
AJE Partners
1603 6TH Street, #5
Berkeley, CA 94710
(510) 849-4811

AJE Partners provides consult-
ation on government and public
affairs for public and non-profit
agencies, association and private
sector clients. Partners specialize
in state budget, local and state
policy making and community
relations. Clients include counties,
human service providers,
advocacy organiz-ations, school
districts, organized labor, local
government & trade associations.

Nikhi Kumaranayagam
Rainbow International
Restoration & Cleaning
1516 University Avenue
Berkeley, CA 94703

(510) 843-6080

On call 24 hours a day for
emergency water restoration and
cleaning services, from minor
water restoration to major water
damage restoration. We can help
save you time and money with
fast, friendly and reliable service.
We have the equipment and
personnel to restore your home or
office to pre-loss conditions with
minimum disruption to you.

Lisa Mikulchik
looking+listening
P.O. Box 2911
Berkeley, CA 94702
(415) 298-3497

looking+listening Design/PR/
Marketing is a resource for non-
profits and businesses messaging
to culturally diverse communities.
A woman-owned small business
we offer clients a highly personal
level of service while honoring
modest budgets. Specializes in
social marketing campaigns.

Services include Advertising
(design, production, adaptation
and placement); Events -
informational and entertainment
(content and design, organizing
and publicity); Outreach (media,
in-community & across cultures.

Lucas Andrews
ITS-OMNICOM

2063 San Antonio Ave., #D
Alameda, CA 94501

(510) 749-9055

Over 14 years of business, we’re
committed to providing personal-
ized dependable and secure
business communication services
including local dial tone, long
distance, data &internet. Offering
free account analysis with no
obligation, we never ask for the
business until we understand the
reasons we deserve it. Call 800-
876-4487 for free analysis of your
communication services

Cynthia Blumgart

State Farm Insurance
1950 Addison St., Ste. 105
Berkeley, CA 94704

(510) 848-2132

Multi-service State Farm agency,
offering insurance and financial
services, including mutual funds,
bank products through State Farm
Bank, life insurances and
annuities.

Ann Marie Jenkins
Chez Aesthete
2612 Alcatraz Ave.
Berkeley, CA 94704
(510) 654-6400

Chez Aesthete is committed to
personalized high quality face
and body care products and
services. We offer soft and hard
waxing techniques, various
modalities of massage. Facials
for anti-aging acne sensitive,
skin-sun damage, skin of color,
razor bumps. Also available sun-
safe tanning and gift certificates.

Lu Burton

Curves

1537 Shattuck Avenue
Berkeley, CA 94709
(510) 666-0904

Curvesis a 30-minute fitness and
common sense weight loss
program with the support of
community women. We combine
strength with cardio training
using hydraulic resistance. The
circuit is set up in an oval shape
allowing the memberstoalternate
between strength training
equipmentand recovery stations-
spending 30 seconds on each
station. Come discover the power
to amaze yourself!

Louis Benainous
Benainous
Communications

46 Shattuck Square, #21
Berkeley, CA 94704
(510) 548-2027

We’re amarketing consulting firm
with a full-service creative/
graphic design studio. We create
and implement effective
marketing plans, campaigns &
promotions. Our creative services
include writing, photography,
illustrations and graphic design.
We create: fine logos, brochures,
newsletters and publications,
direct mail advertising, websites.

Perry Gladden

AAAAA Rent-A-Space
601 Cedar Street
Berkeley, CA 94710-1793
(510) 525-8565

Over 30 years in business in
Berkeley; we have 2400 storage
units ranging from the smallest
unit2' x2' ft.2to 12' x 20' ft.2. We
are open 7 days a week.

(Left to right) James Forrest, Chaton Cleveland & Cecil Robertson.



Don’t Believe Those Public Opinion Polls

Dennis Kuby, Medical and Death Insurance

Dennis Kuby is a
Professional Finan-
cial Advisor. The
views expressed in
this column are not
necessarily those of
the Berkeley Cham-
ber of Commerce.
Mr. Kuby welcomes
all comments.

SEVERAL months ago, I was startled
to read a news story on the front page
of The Berkeley Voice, a weekly news-
paper, that 62 % of registered Berke-
ley voters would approve of yetanother
city property tax hike in November!
Alert, take any report of a public opin-
ion poll with a grain of salt, and toss it
over your shoulder. Polling has never
been an exact science so there’s a
reason to be skeptical. Probe deeper,
and you will find that a special inter-
est group is either planting a story, or
areporter isn’t checking out the facts,
or the survey is not valid. That’s
another way of saying it doesn’t pass
the “smell” test.

I picked up the phone and started
asking my neighbors, “Did anyone call
you about the city property tax?” Not
asingle, solitary property owner in my
neighborhood participated in that pub-
licopinionresearch which was reported
in The Voice. So I took the next step
and found out the name of the com-
pany that did the survey and persisted
until I talked directly with the
president of the firm. Here are three
critical questions you should always
ask before you put any credence in
what’s reported in the newspapers,
especially when a highly charged,
political election is coming up.

Who is the sample, and how
large is it? Berkeley is a city of
100,000, and this specific poll only
covered, randomly, 400 people from
the flats to the campus to the hills.

There was no economic delineation
as to those being polled, whether
they were renters or homeowners,
Republicans or Democrats. Now, if
history is any guide, we know the
political temperament of the student
body at Cal, and no one there ever
met a property tax hike that he or she
wouldn’tapprove. Furthermore, since
when do 400 people speak as a uni-
fied voice for 100,000?

How is the question worded? If
the question format is structured on
a Agree/Disagree basis it is the least
reliable indication of voter sentiment
because words can be emotionally
charged with bias. For example, if
you were asked, “Would you support
our police and firefighters if it meant
a modest, monthly $30 increase in
your property tax?” Most respondents
might say yes because there is
nothing in the question that argues
against it!

Who is behind the poll, and
whois financing the survey? If polls
are to be taken seriously, full disclo-
sure must be made as to who is
funding the survey, and “who wants
to know what and why?” Before we
can objectively evaluate the accu-
racy of any public opinion research
which seeks to influence our vote,
we need to know who’s putting up
the money. It will at least give us a
context of better understanding
when people who ask questions for
a living call you on the phone. =

SYNECTIC TECHNOLOGIES WITH TELEPACIFIC

invites you to

a Sunset Mixer

OcT. 14TH, THURSDAY 5:30 p.M. - 7:00 p.M.

TELEPACIFIC OFFICE (NEAR THE PUBLIC MARKET)
6101 CHRISTIE AVENUE, EMERYVILLE, CA 94608
TeL. (510) 995-5555

Hors D’OEURVES ® PLENTY OF FREE PARKING

Hot DooR Prizes ® Lots OF NETWORKING OPPORTUNITIES

FRrREE AuTOGRAPHS BY ROD HOWARD!

SEEDesign

510.245.8500

WWW.SEEDESIGN.COM

Sunrise Mixer - Skates on the Bay
Thursday, October 7TH

8:30 AM. - 10:00 A.M.

100 Seawall Drive

Sunrise Mixer - “Meet & Greet”
Wednesday, October 13TH
8:00 A.M. —9:00 AM.

Jazz Café - 2087 Addison Street

Sunset Mixer - Synectic Tech./Telepacific
Thursday, October 14TH

5:30 P.M. - 7:00 P.M.

Telepacific Office - 6101 CHRISTIE AVE

Sunset Mixer - Art & Wine Mixer
Thursday, Re-scheduled for May ’05
5:30 P.M. —7:00 P.M.

Design Site - 1984 Bonita Avenue

2004 Crush Festival

Sunday, November 7TH

2:00 P.M. — 5:00 P.M.

Doubletree Hotel - 200 Marina Blvd.

Sunrise Mixer - “Meet & Greet”
Wednesday, November 10TH
8:00 A.M. —9:00 AM.

Jazz Café- 2087 Addison Street

Luncheon - Grow 'Ur Business
Tuesday, January |l TH
[1:30 P.M. - 1:30 P.M.
Spenger’s - 1919 Fourth Street

Sunrise Mixer - “Meet & Greet”
Wednesday, January |12TH
8:00 A.M. —9:00 AM.

Jazz Café - 2087 Addison Street

Crab Feed

All You Can Eat “Crab Feed”

Thursday, January 27TH

6:00 P.M. — 9:00P.M.

Doubletree Hotel - 200 Marina Boulevard
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